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Abstract 

Do investors trust an AI-based analyst forecast? We address this question through 

four incentivized experiments with 3,600 U.S. participants. Our findings highlight 

that, although investors update their return beliefs in response to the forecast, they 

are less responsive when an analyst incorporates AI. This reduced trust stems from 

a lower perceived credibility in AI-generated forecasts. We reveal other important 

nuances: women, Democrats, and higher AI literacy investors are more responsive 

to AI forecasts. In contrast, AI model complexity reduces the probability of return 

updating. Additional manipulations show that forecast providers do not amplify 

reactions to their content. Overall, our findings challenge prevailing notions about 

AI adoption in financial decision-making. 
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